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It's like we've done this before, so know that I cannot hear you. And we are also recording this 

webinar. In fact, you may be listening to a recording right now, but you're probably not because 

you're doing this live. So, let's see here, if you're not listening to a recorded version of it, please 

go ahead and Skype in your comments. That'll be the easiest way to reach me today.  

I went ahead and closed my Outlook so that I could get us a better stream of the Twitter here in 

just a little bit. Skyping me is the best way to do that. It helps to have the webinar open to a full 

screen, and then to get to that Skype conversation string, you want to click on the comment 

bubble in the lower bottom, in the bottom left corner of the webinar screen. Put your cursor in 

the bottom section on there, that little spot to type. And then, when you're ready to share your 

comment, press the “Enter” key on your keyboard. Your comment will turn blue and jump up 

into the conversation stream. And, if you don't want to comment via Skype, that's okay, you 

can send questions during and after the webinar to communications@cleveland.edu. Just know 

that at the moment, I do not have my email open so Skype will probably be the best way to ask 

questions.  

Alright. Just checking here, are you ready? Alright. So, I just sent you a little message there 

through Skype, let’s keep moving forward. I think a few of you have been on this webinar 

journey with us already here. I'm glad you're totally ready. Everything is awesome. In case you 

caught that earlier with the Lego song. In case we don't already know each other, I am Jennifer 

Matascik, Director of Marketing Communications here at CUKC. And I invite you to please 

connect with me on LinkedIn. LinkedIn is actually going to be our next webinar. So, if you're not 

familiar with LinkedIn, you're in luck. That's going to be on March 28th. Let's see, what else to 

tell you? I am a KC Metro native, though I love to travel, and I have spent two years in France 

and I'm eager to go back. It looks like my younger sister is going to be marrying a European and 

his family lives in France, and we might have this figured out here.  

Anyway, I've been professionally managing social media since 2009, and I launched and 

maintained social media accounts for Whole Foods Market. And in fact, we were doing that 

pretty early on. Whole Foods Market really embraced social media. And in fact, I remember one 

of our store managers coming in and saying, 'Hey, have you heard of this thing called 

Pinterest?" And just the evolution that we had getting used to using things like Facebook for 

business and Twitter, and so I'm really excited to be sharing with you today, this particular 

webinar. And, I also created social media content for Goodwill of Western Missouri, and 

Eastern Kansas.  

And currently, I lead our CUKC social media presence. You are going to find that our strongest 

presence is on Facebook, but we're also on Instagram, Twitter, YouTube, and LinkedIn. And if 

you haven't already caught the first webinar, I encourage you to do so. We'll go ahead and send 

out links afterwards to where to find those on YouTube. If you're watching this on YouTube, 



you'll be able to find it pretty easily, but we'll send that out. And then, also, if you're new to 

social media, I really would start with Facebook first and the Facebook webinars as well, that 

will really help you get in a good position to feel much more comfortable on Twitter. 

Alrighty, so today's webinar…I am, as I said, really excited to check out Twitter with you. Like all 

social media channels, it's constantly evolving. So, while this webinar is geared more toward 

people who are new to Twitter, my hope is that even people currently active in the Twitter 

verse, will gain some new tips for using Twitter, find out how to share content that benefits 

CUKC and amplifies our online presence, and then figure out how to join conversations that 

take place on Twitter with confidence, and then also offer some additional best practices to 

make this all happen. So, before we begin, let's make sure that we're all on the same page 

about why CUKC is offering this webinar.  

Alright. So, for today's webinar, we're going to make the assumption that you're interested in 

being part of the social media conversation at CUKC. You understand that by participating with 

CUKC online, you're helping more people to know and interact with the university. Which in 

turn can strengthen the University's reputation, attract new students, engage current students, 

faculty and staff, and then help us stay connected with alumni, supporters, and other 

community organizations that are also participating in online discussions.  

So, in other words, you're helping to keep the CUKC community connected through your online 

participation, and that helps us do things like access and share resources and ideas that help 

CUKC to continue to realize its vision, and to be recognized and respected as a leader in health 

promotion. We're also assuming that you're participating in this webinar because you're ready 

to engage with CUKC on the social media channel of Twitter. And, just so that we're all on the 

same page with that, too, Twitter is an informal information network made up of short 

messages, includes photos, videos, and links from all over the world.  

Let's learn more about Twitter. Okay, we've got some questions here coming up. So, Twitter is 

essentially a short message service, SMS, that encourages you to jump into any conversation 

that you find relevant and interesting and then add to that conversation immediately in, what is 

now, 280 characters or less. So, it used to be 140. So, if you haven't touched Twitter for a while, 

you now have twice as many characters that you can work with. On Twitter, like on Facebook, 

you can follow your interests. The difference here is that you are potentially hearing from a 

much broader community of strangers and celebrities, as well as people you know about things 

that you might be interested in discussing. So, your network is very different with this. 

Okay, so I'm just curious, is there any particular interest that you have been following this 

month on Twitter? If you're on Twitter. For example, sometimes...Oh, there's some hashtags 

like 'motivationmonday.' What kind of things have you been following? I see someone's typing. 

So be thinking about some of the things that you might be following. I see that you're typing, 

but I don't see what you're doing. Oh, okay. The musician, Logic, and his wife breaking up. Yep, 

current event stuff. March Madness, we're going to talk about that one soon. Awesome. Again, 



you can end up having a conversation with anyone on this Twitterverse. So, March Madness, if 

you're following March Madness basketball, a player from your favorite team maybe tweeted 

about the game. You can actually see that tweet and respond in real time without personally 

knowing that player. You can even tweet a question and potentially get a response from one of 

the coaches, which is pretty neat.  

If you're following March Madness on Facebook, you're not necessarily going to be part of that 

first-hand conversation with one of the basketball players, unless somebody is related to 

somebody and they're all connected somehow. It's different with that. You might post your 

thoughts about how players performed in a recent game, or share a news article with your 

friends and family on Facebook, but it's different when you're on Twitter and you're now 

interacting with a whole bunch of other people. So, just for fun, is anyone following the 

hashtag... Let’s see here, there's #sweet16... I am a KU grad, so KU... I think they did "bball" like 

this. I see March Madness. Those are some hashtags, and we'll talk about that in a moment. But 

it really is fascinating to see what you can see on Twitter.  

Also, Twitter has become a bit more of a news aggregate, which has been fascinating too, and 

I'm going to go sidetrack here just a moment, but the airplane. And I'm going, if you know 

which airplane I'm thinking of, and if you know the pilot who was piloting the airplane, that 

landed safely in the Hudson river, that actually was one of the pivotal moments in Twitter, the 

Twitterverse, in that somebody was capturing news as it happened. Somebody tweeted about 

the fact that this airplane had just landed in the river and that people were getting off the plane 

and they had a picture of that happening, and that really was a critical moment where Twitter 

became something more than just short conversations that somebody might send out a 

comment here or there, and just wait for a response. So that was pretty interesting.  

So again, on Twitter, you may want to follow your interests and be ready to talk about 

something, but if you don't know what to talk about, that's okay. There are lots of ways to find 

out what people are talking about in any given moment from checking out what people have 

tweeted in your Twitter feed to watching trending hashtags like the Sweet16 and the 

KUbasketball that are time sensitive. Twitter's a lot about time sensitivity. And then you can 

also follow news aggregators, like I was mentioning, and then simply check out moments, the 

moments feature on Twitter.  

We'll look at that too, but it bears repeating that like Facebook, on Twitter, you can also 

support CUKC by following CUKC on Twitter. We are at clevelandUNIVKC on Twitter and on 

Facebook and that by your interactions with the university, you're helping to amplify those 

messages that we have. So, we're going to dive some more into similarities and differences 

between Facebook and Twitter in just a moment to help you understand how to navigate 

Twitter. 

Alright, so before we start, it helps to know that Twitter, like Facebook, is free to set up and 

use, and in this webinar, we are assuming that you've already set up your Twitter account. If 



not, just simply go to Twitter.com and follow the prompts to get started. I find that, really, once 

you've had your experience with Facebook, that Twitter seems to be much simpler to use. So, if 

you've already set up your Facebook account, I think this is going to seem easier and easier to 

you. At least that's what I typically hear from people. And then these two links can really help as 

well. I found that the land of Facebook, if you will, you can find yourself in a lot of different 

rabbit holes with their help and their tutorials, but Twitter just seems to be a little bit more 

straightforward.  

So, about that, Twitter.com, and help.Twitter.com really are two useful links to use. And even if 

you are familiar with Twitter, it's kind of nice to see what updates they have and what things 

that they are sharing, might find something new. So, super easy to get signed in, but let's keep 

moving forward because we are going to do a demo here and actually play on Twitter in just a 

moment. Alright, so your Twitter bio. So, once you create your Twitter account and your @ 

username, you're going to create your public bio. And remember, like with Facebook, you're 

going to want to have a picture already selected for your account, for your persona, if you will, 

and you're going to want to have a picture for your background, those kinds of things help.  

It also helps to have an idea of what you want your username to be. Once you've got your 

account created and you're @username, you're going to create a public bio. That's what we're 

looking at right now in the larger square. Anyone can see it, anyone. So, your bio is short. It's 

about, I believe it's up to 120 characters, and it's a personal description that appears in your 

profile that serves to characterize your persona on Twitter.  

Again, Twitter's more informal than Facebook and certainly more informal than LinkedIn. And 

with Twitter, you've got more of a persona, if you will, then you do necessarily have a deeply 

personal bio. It might be deeply personal, but it's also... This is more of your public self, your 

public and possibly your more playful or less formal self. You still need to, I would recommend, 

making appropriate adult decisions on Twitter since anybody can see what you tweet out there, 

be aware that what you put in the Twitterverse stays in the Twitterverse. What you tweet out, 

even if you delete it, there are different software programs that record everything that ever 

went out onto Twitter. So just be aware of making adult choices or appropriate responsible 

choices on Twitter here.  

Let's see here though... If you recall, your Facebook account bio is much more in depth 

compared to this, and that's because with your Facebook bio you're connecting with your 

friends and family and you're sharing more, perhaps just more personal things about you. It's 

important to know that you can change your bio at any time on Twitter, and you can also 

change your username, which is that @ name there, assuming that the new name that you've 

chosen isn't assigned to anyone else, and we'll take a closer look at the Twitter bio when we go 

online. And then as you can see here too, the university is on here; the user name and the @ 

user name, are actually the same in this instance. We have ClevelandunivKC @ClevelandunivKC. 

Those don't always have to be the same. In fact, on my personal account, which I don't know if 

we'll get a chance to look at or not today, you have my name, which would be highlighted in the 



bold lettering here, and then you have my @ name, which would be also known as a Twitter 

handle.  

Just so you know where to find it too, I wanted to pause and make sure that you could see the 

larger maroon circle there that we have. That's where that bio lives, that's where people can 

see it on your actual, your home page, if you will. And then the smaller oval that we have there 

is where you go to edit it. So, the buttons are kind of tiny. I just wanted to make sure that we 

got a chance to see that. Alright, so following. This is kind of unusual and makes Twitter special 

in that we follow people, that's encouraged here. So, once you have your bio ready to go, you 

want to start looking for people, celebrities, news sources, and organizations to follow on 

Twitter. And again, in this space, "following" isn't only a good thing, it's expected. So probably 

one of the few times in your life, you're going to be encouraged to be a follower. And it's also 

nice to know that it's really easy to unfollow on Twitter.  

While you have a personal Twitter account and it's much less personal than Facebook, one of 

the things that's nice about Twitter is you don't have to mutually agree to be friends like you do 

on Facebook. So, if you want to follow strangers and they want to follow you, it's totally fine. 

Doesn't matter who that stranger is. Maybe... Maybe Bill Self from the KU basketball team, 

wants to follow you, or maybe you want to follow ACA Today on Twitter, you can. In this 

example, it appears that Hill's chiropractic P or @Hill'schiroau. It's following CUKC. I could see 

that by hovering over their name up at the top, this pops up.  

So, the name at the top pops up and then we see their short bio, and then if we wanted to, we 

could actually click on the Follow button and begin following them. And I just want to point out, 

in this particular instance, they are, this Hills chiropractor, they are helping to do exactly what 

we would love for you to do, which is to help amplify CUKC online. So, they have "RT" at the 

very beginning of their message that stands for retweet. So basically, they have "RT" and then 

they're calling out ClevelandUNIVKC, us. And they have said, basically, a nice thing about this 

ebook is that we have answered your questions about becoming a chiropractor.  

And so, they're helping to promote our ebook. Which is really, really wonderful. So I just 

wanted to point that out. And the reason that it's important is, they are giving us credit for 

what we've written there, and then they're adding to our comment and they're basically saying 

what CUKC tweeted is worth noticing and sharing with others. And so not only is it flattering, 

it's really helpful. And depending on if we know them or not, or a whole bunch of things, we 

might appreciate the tweet so much that we choose to follow them, which would then signify 

that we want to hear more of what they have to say, and their tweets. So, we would start 

seeing what they're tweeting more often, and the more followers the user has, the greater the 

chance that user has for someone to hear their message. So, let's see. It might help to know 

how long a Twitter message lives, if you will, or has relevance. It's usually just about…Dun, dun, 

dun…I might not tell you right now. Let's see if anyone has a guess. Do you know how long, 

about, a tweet usually lasts?How long it lives? Send me some numbers, let's see what you’ve 

got. Alright. I will tell you, usually about 18 seconds is all that Twitter has, as far as life span 



goes, and then it's on to the next tweet. So, when you are tweeting, think of a tweet as 

something that you might say when passing someone in the hall versus the water cooler 

conversation that you might have on Facebook. Let's keep going.  

Alright, Twitter settings. I may have a screenshot of this just because I wanted you to have a 

chance to look at it a little bit longer than zipping through it on the actual Twitter screen when 

we go on to that online, but the buttons are really, really tiny. So, if you notice that up at the 

very top corner of this picture here, you've got the little blue tweet button that will allow you to 

create your tweet and right next to that is a teeny-tiny circle. And if you click on that teeny-tiny 

circle, then you're going to see that a drop-down menu will come out, and I highlighted it in 

blue, but that's where your settings and your privacy options are. So, we'll get a look at that 

too, but I just wanted to make sure that I called that out there.  

And while we're calling that out here too... Now this screen is just showing you within your 

settings, that you can change things like privacy settings. You can also change what notifications 

you receive and a whole bunch of other things, which includes muting and blocking certain 

words and individuals from appearing in your News feed. And that's something that you might 

consider doing for a whole host of reasons.  

For one, there might simply be words that, for whatever reason, you don't want to appear in 

your news feed under any circumstances because maybe you find that word offensive, or... I 

like this other reason why people block words sometimes. You might not want somebody not... 

You might not want somebody to spoil the end of a basketball game for you or the end of your 

favorite series. And so, you can actually turn on a mute button and say, don't show me anything 

that says #KUbball until after I've gotten a chance to watch the game that I recorded with my 

television system. And that's totally fine. You can do that because you will see a lot of stuff. It 

happens in real time so you might see something that you don't want to see and feel like 

somebody ruined the end of the movie, like Sixth Sense or something like that. You're not... If 

you're one of those people who have not seen the movie The Sixth Sense from a really long 

time ago, but you still don't want to know, you could block that. Also, if you're worried that you 

might find out who shot J.R. on Dallas, just kidding. So anyway, there's reasons why you might 

want to block that. So, you can do those kinds of things in your settings and you can change 

them.  

All right. Now let's go online, let's do this. Alright, give me just a moment as we switch on over. 

Alright, so we're going to be taking a look now at the CUKC Twitter accounts. That's where we 

are right now. So hopefully you are seeing that on your screen and just to point out a few 

things, now that we're actually looking at the whole thing. If you watch my mouse up here. 

Now we're on our profile and settings that pops up, so you get a chance to see that. And then 

you can also click on this button and you can tweet, but we're not going to go there yet. We're 

going to cover some other stuff right now.  



So, let's say that you are checking out our website, as you regularly do, and that you felt the 

need to check out our blogs, which we want you to do. Please read our blogs. And let's say 

you're going to click on "Why Become a Chiropractor: 10 Reasons It's a Great Career." So, you 

click on that and then boom, you're interested in it. You're like, 'Wow, this is a really a great 

blog. I'm sure people could benefit from it.' You're going to click on the little blue bird down 

here, those that highlighted as your Twitter bird. You're going to click on it and then all of a 

sudden, you've got a link that you can share with your followers and you can say stuff with it 

too.  

So, this one prepopulated with the title and the link. And so, with it, I can say, "Wow. What a 

great blog." Alright, so I've added it. I can customize it if I want to. In this particular instance, I'm 

going to leave the URL like it is, that whole http. You don't have to... We'll talk about that in a 

minute. But for the moment, I'm just going to leave it like this. Let's say that I'm on my own 

personal account. So, I'd simply push 'tweet.' And boom. I've just helped the University by 

sharing a tweet on my Twitter feed or my, in Twitter.  

Alright, so then it says, my tweet has been posted. I can actually go and view it. And what's 

really neat about that is, because of the way that the link was set, you didn't have to add a 

picture. It already populated it for you. And it should do that with just about every single one of 

our blogs. So now you've just helped out the University, which is really cool. 

Okay, so we can do that. You can also help to share blogs by retweeting, and you know what, I 

think in this case... Bear with me, because I'm going to go ahead and open up another window 

here. Whoa. Not that window. Let's do this. I'll switch this one here. Alright. Go to Twitter.com. 

I'm actually going to switch to my personal account here. Pardon me for a moment. Alright, last 

one. 

There we go, okay, so we're in... So, if I want to, I'm going to go to Search Twitter up in that bar. 

I'm going to do Cleveland, oh, popped up right there. I'm following Cleveland University-Kansas 

City. I'm here. I'm now, you can see that I'm me. The little flower, sunflowers up there. That's 

me. So, I'm me on my own Twitter account, and I'm now looking at the University as if you 

would be looking at the University's account. And I see types of college degrees, the two year 

AAS degree, and I think this is really neat. So, what I can do to help share the blog, first of all, I 

can like it. Boom. Just clicked on that. I can also... Let's click on this here. I can bring up the 

tweet like I did right here, and right now I'm just pushing the L key on my keyboard. Nothing 

else you can see the heart is making a difference. I can like something with that shortcut.  

So, anyway, I want to retweet this and I'm going to add my own comment and we are going to 

say, let's see here. "Some things I hadn't thought of before. What a helpful blog." Alright. And 

then if I want to, I can do the @clevelandUNIVKC, which calls out the university and lets us 

know that you've been tweeting about us. We'll actually see anyway because you're retweeting 

something. But if you were talking about something totally unrelated to us at the time, the 

@ClevelandUNIVKC would help it come across so that we would be notified, the university 



would be notified. So, I just did that. I'm going to click the X to get out of here, the X is in the 

upper right-hand corner. It's not necessarily where you would think it would be, but I just 

clicked it and I just got a message on my phone telling me that someone had just retweeted 

that, which of course is me.  

So now I'm going to go back. I'm going to click on my little sunflowers there. I'm going to click 

on my name. There's my personal account. And then in this case, the picture didn't come with 

it, but you see the tweet that I just did. So, you can see some of the things I just hadn't thought 

of before would have helped with the blog. So, we've got that. Let's see. We can also create 

your own blog sharing tweet. If you've got something on the website that you'd like to share. 

So, I'm going to switch us here back to clevelandUNIVKC, I'm sorry, cleveland.edu. Let's go to 

blog, sorry, blogs.  

Alright. This time, let's say nobody's Tweeted about it, but you really find that particular blog or 

information you saw on our website. You go to that page and then we're going to actually go to 

a bit link. We're going to add a bit, a bit link. This is a URL shortener. This is another trick that 

you can use. So, I'm going to create a bit link, and what this does is this takes that really long 

URL that we had and just shortened it. I'm going to copy it and go back here. I'm actually going 

to go back to this one, back to Twitter. There I am. I'm going to paste that link that I just copied 

over and made, and I'm going to go back to... Let's see here. Let me shrink that just a little bit. 

It's just not going to play with me very well right now. Let's go back to the bit link. Going to go 

to Cleveland.edu. Back to the blogs that I was checking out. Back here and I'm going to say, you 

know what, never really thought of a CCSP, but what a neat program. So, I'm going to say, "I'm 

so excited that CUKC is offering the CCSP program with DConline this summer."  

Alright, also... I'm not sure if you can see it on here or not. If you have Grammarly.com in the 

plug in, you can actually use Grammarly to spell check and do some other things with your 

tweets to help make sure that they are looking good. So, with that, I've just typed it in, I'm not 

going to add a photo because we don't need to, we could. If you're doing stuff with the 

university, I typically say, don't add the photo so that we're consistent with the images that we 

have, and look it actually showed up with the photo, the same photo that we have here on the 

blog. Now, you have three different ways to share blogs on behalf of the University on your 

Twitter account.  

Do you have any questions about that at the moment? If so, let me know. And then how do we 

let people know that... I actually do have that question coming in. "How do we let people know 

that I am sharing content for the University?" So, like what we did with that one earlier, let's 

see here. If you do the @... I've got to log back in there. If you do the @cleveland.edu, I'll show 

you... Oh, it's because I logged out. Okay, let me log back in. A lot of notifications. So, here's 

what we're seeing. The University sees... There it is, you see Jennifer Matascik said, "Something 

I hadn't thought of before. What a helpful blog @clevelinunivKC." I, the University, see it and 

can like it there, and we can see other things that are being liked and move forward. So that is 

helpful. If you include the user name, important though, if you start a tweet with the at user 



name, it's a reply and it's only going to be seen by the person you're sending the tweet to and 

anyone else on Twitter who follows both of you. So, do be careful. That's just an important 

thing to be careful about. If you say to @username1, "Hey, I really like what you said,' or, 'I 

really don't like what you said.' If you say that to @username1 without any characters in front 

of it and you are following user one and let's say user two, and user two is following both of 

you, basically, all three of you are going to see that message.  

And so just be aware that using the at user name, it reduces who sees the tweet when, the 

number of people who see the tweet, when there's no characters in front of it, but there still 

might be more than just that one person that you're tweeting at. So be aware of that. And then 

if you put the at user name anywhere else in the tweet, even if you just have a period and then 

the at user name, anyone can see it. So be aware of that. And then let's go onto another spot.  

Twitter has some shortcuts to help you. I don't know if you're aware of that or not. Let's check 

it out. To you get there, so right now, I'm just on the Cleveland page here, I believe. Yup. I know 

that because this little profile up here is telling me that it's Cleveland, it's not me. And if I just 

do shift, and then the question mark key. Boom. We have the keyboard shortcuts for Twitter, 

which is nice. So, like what I was doing earlier where I was making the heart appear and 

disappear with the liking, I just press the L, that's all I had to do to make that happen. So, if you 

want to start a new tweet, you don't even have to go up to this little tweet button here. This is 

how you're sounding even more awesome on Twitter.  

Now that you know these short cuts here and you simply – instead of clicking on anything – you 

push N on the keyword, boom, and now you can do, you can compose a new tweet. I'm just 

curious if you've ever used, let us know if you've ever used a short cut before, the Twitter 

shortcuts before, you can Skype that in. And then if you have, which one do you find to be the 

most helpful? Just curious. Feel free to chime in on that. So here also, let's talk about hashtags 

for a minute. When you're creating a tweet or retweeting, you can use a hashtag, aka the 

pound symbol, that we were looking at earlier there. And it's a way to assign a specific subject 

to a tweet. It's almost like a filing system, if you will, or a search tool. It indicates that your 

tweet is related to this specific topic.  

At CUKC, if it's something that we're excited about are really feeling proud about. We use 

#CUKCproud, that's one that we use. So, if you see that one of our faculty or staff members has 

done something that you're really excited about, or perhaps we're celebrating the graduation 

of our students, or we're recognizing scholarships or other awesome things like the fact that we 

now have two of our students on the National SACA board, which is pretty awesome. The 

student SACA. You could use CUKCproud.  

We also do chiropractic, chiropractic and also suggest one for you, as you can see below. And 

then another one that we've been using a little bit lately has been career change. Okay, but 

those are some of them that you use. Something that's different than it was when Turner first 

came out, is that it used to be... You used a lot of hashtags in a tweet that was kind of the thing 



with Twitter. And now it's different, really, they don't recommend having any more than one or 

two tweets, excuse me hashtags, in a tweet. Any more than that, it just seems overwhelming or 

perhaps passé now.  

On Facebook, you can use the hashtag function. Usually the only time I see it these days is 

when it's being used because they are an organization or an individual or what not is trying to 

promote a very specific hashtag that they're already using probably on Instagram and Twitter, 

and they're just going ahead and carrying it over to Facebook. But it's not used as often here. 

Now, Instagram is different, you can actually use up to 30 hashtags if you want, and we can talk 

about Instagram another time. But getting back to Twitter. Really right now these days, the 

thing is to just use one or two hashtags for each of the tweets. 

Also, when you're typing, because you've got the character limit, I'm just going to create 

something here. Let's see here. "Today was a beautiful day on the CUKC campus." Some of the 

things that you can notice, but I want you to look over at this teeny-tiny little circle. This little 

circle is newer, and as it changes colors and starts to go around sort of like a clock, then it's 

timing you how many characters you have left. So, if I keep typing, then you'll notice the line 

change. And, let's see what else. If you use a URL like we did earlier, that will impact how much 

you have left as far as your tweet characters go. We're going to just copy and paste this. 

Alright, and you'll notice that even though that URL is really long, it didn't take up all of the 

characters that you would have expected it to. So that's kind of a nice thing. But really it is 

better to shorten your URL when you can. So, we've got that. You can add a photo here. Right 

now, it's connected to our computer so I'm just looking at pictures on my drive. I added a 

picture. I could say who's in the photo. I wouldn't do that for the university. I would just leave 

the photo without identifying people and then if you wanted to, you could add a location for 

that, and then you simply push the Tweet button.  

Like with Facebook, you do have emojis, so you can add them here. You've got a few options 

along the bar that you can also search for like 'flower' and then you can select those as well. 

And that tip that we showed last time – the emoji generator – it works on here too, if you want 

to use that. Alright, we're getting close to the end of this, but I do want to remind you; if you 

are tweeting, to leave room for someone else to retweet. It is usually nice to leave about at 

least 20 to 40 characters. That means don't use all your characters so that if someone chooses 

to retweet your message, they're able to add a comment to it. 

Also, let's go look at lists. I'm going to discard this tweet. Let's see here. Go to 'Lists," I don't use 

lists a whole lot, but there's lists. You can join lists and you can create lists. There's a "Create 

New List" over here, but as it says, it's a curated group of Twitter users and a great way to 

organize your interests. So, for example, one of the things that we do and that you might 

consider doing personally, is if you want to hear about the latest news in radiologic technology, 

or if you want to be keeping current with what's going on in the occupational therapy and 

occupational therapy assistant and those leaders in those professions, or if you want to be, of 



course, following chiropractic and checking out what the ACA today has to say, and some of 

those. You can create lists so that you know that you're not going to get bombarded with the 

weather channel while you're really trying to find a tweet that have to do with one of those 

other lists. So that's another option for you.  

And then I also want to take you here. We're almost done with this section. We're going to take 

you back to our home. When I'm taking you to our home, just as if you were to go to your 

home, you're going to see the tweets that other people have been tweeting. These are not 

necessarily yours. These are just people or organizations or sometimes paid. You can see this 

one down here that this one's been promoted. Someone has paid to have that one show-up in 

this particular newsfeed, but you'll see those things there that other people are tweeting about. 

You can like them. I click on our picture over here and now I'm back to the stuff that the 

University has tweeted.  

If I was on my own personal page and would have clicked that button, we'd see what I've been 

tweeting about. And I'm going to see if we can go down, pardon me here for a second. There is 

an event here on campus not too long ago. I'm looking to see if I can bring up some of those 

tweets from it. Actually, I'm going to pause here on this one. So, at ACC-RAC, there were 

pictures that were shared from ACC-RAC not too long ago. Let's see. March 9. And the great 

thing was, if you have pictures, please, please, please share them. And someone actually did. 

Yay. Thank you, Dr. Wilson for sharing these pictures with us. So, I was able to take the pictures 

and create a tweet and to use his pictures in other ways on social media to help celebrate the 

great things that are going on at CUKC.  

As you can see we have the CUKC proud hashtag included there, so you could actually click on 

CUKC proud if you wanted to, and it will show you the other instances when people have used 

CUKC proud. So, we just sorted by that. You'll also notice CUKC proud us now in the search 

button bar up there. We've got some videos, but if you're attending a conference like this and 

somebody's saying something really neat, it's okay from your personal account to say, 'Hey, I'm 

at ACC-RAC, and I'm so excited to hear Dr. Pfefer talking about xyz,' and then do the @ user 

name so @clevelandUNIVKC, and we'll be able to see that, and then we can like that. And that 

helps boost your Twitter persona, if you will, your Twitter credibility. When you do that, but it 

also helps the University.  

So, I'm going to go back here for a moment and see... There's another conference example I'm 

going to try to get us to. There we go. So, March 7, on the CUKC campus, we had a “small 

changes, big shift” event. You can see we have the small changes, big shifts quadrants of well-

being. So, people were looking those up, but we were actually tweeting at the event like you 

could tweet at a conference and you can see the folks there at the event overflow story lab, 

they were doing that. So, it says, " It was wonderful to hear Dr. Cleveland congratulating his 

former student @DrMichelleRobin, for all her success. #smallchangesbigshifts," and then 

"@clevelandUNIVKC." So that we see it and then @thequadrantsofwellbeing. So, if you want to 



get to another level here with this, you're certainly welcome to tweet at conferences and check 

that out.  

And then I'm just going to go to small changes, big shifts and show you, because often times 

when you do go to a conference, they'll have a hashtag for you to be using. So, here's one from 

overflow story lab, small changes big shifts network will connect consumers with wellness 

events and providers. If you say something like that, about the event that you're attending, 

then you're summarizing the event, or as the next one goes below it, "We're all born with an 

innate ability to connect with energy that is bigger than just us."  

So, a quote from someone, those are all things that, if you feel comfortable doing, then we 

encourage you to do so on Twitter. But really, the big thing is to be able to help by sharing the 

things that we've already got out there. Let me go back to this one. Let me go back to our 

home. In this case, I could have just clicked up here and we're going to go to our profile here. 

But if you even simply want to like that we have apparel available or whatever, any time you 

interact with us in a positive way on Twitter, it is much appreciated. Okay, I am going to bring 

us back to the PowerPoint because we're just about ready to wrap up. If you have questions, 

remember you go ahead and Skype them in. 

Alright, and right now you should be seeing the Twitter settings slide. Alright, so, now that you 

know what to do, it helps knowing how to do it. And then these are just some simple steps to 

take, which are very similar to what we did with Facebook. And let's see here. Oh, excellent 

comment. I'm going to pause here for just a moment. So, remind to count for CUKC if it has to... 

With Twitter, you actually can tweet and it still benefits the University no matter what 

computer you're on, which is actually cool. So, let's say that you're having lunch on campus and 

you decide to go on Twitter and tweet. It will help us just as much as if you did it from a 

personal computer or if you did it from a cell phone. So that's important.  

And then, how does the University see if someone has used one of the hashtags we use? So, it 

helps us most to see the hashtags when you're using a hashtag and @clevelandUNIVKC in your 

tweet because we'll see that first, but we can actually go through and do a search for the CUKC 

proud for example, those are some of the ways that we can do it. Hopefully that answered that 

question there. Let's see here. Okay. So, thank you guys for asking those questions. Let's see 

here. So, after this webinar, definitely go into Twitter and log in and from there, bookmark 

these social media pages, this one in particular.  

So, if I were you, I would see Twitter.com/clevelandunivkc and I would go ahead and star that 

one, and now it's bookmarked. That easy. Done. So, you can do that. And remember if you do it 

in Firefox, which is where we are right now, you would need to favorite it in Explorer, if you use 

explorer, or favorite it in Chrome if you use Chrome. Once you favorite in one of the search... 

Excuse me. Once you favorite it in Firefox, it doesn't necessarily favorite it in Explorer. In fact, it 

just doesn't. So, go ahead and make sure that whatever you use, you favorite it there. And then 



once you're there, please go ahead and like and retweet our CUKC tweets that you feel are 

relevant to your followers.  

And, good question. Can you put the same message on Twitter and Facebook? Like in one 

session. You can. Usually what you're going to be doing with Twitter, if you become an avid 

Twitter user, you're usually going to post somewhere between three and five times a day on 

Twitter, if that's what you want to do. We're not asking you to do that, but that is common. You 

can tweet much more frequently on Twitter than you do on Facebook because of how short the 

message lives on Twitter. So, the big thing with Twitter is, don't go nuts and just start spamming 

people with retweet, retweet, retweet. Don't stack them one after another, after another. Let 

there be about an hour in between. Give people a chance to respond to them as well.  

So, watch that with your spamminess there, to be cognizant of who's hearing from you and 

how frequently and then on Facebook. Facebook is more one to three times per day. And so 

on... Let's say. Great example. So, let's say you went to the ACC-RAC conference, if you went to 

the ACC-RAC conference. On Twitter, you might be tweeting every, in that instance, because it's 

an event, you might be tweeting every 30 minutes, perhaps maybe every hour and you're 

pulling out quotes and talking about how great it is to be there. That's what you would do on 

Twitter.  

And then later that day, maybe over lunch or before you head home that evening, or maybe 

that night, you decide to you go on to Facebook and you could share some of the same pictures 

that you shared on Twitter, or you could share your favorite picture that you had shared. And 

then with that add some sort of summary comment like, 'So thankful that I got to go to this 

conference today. I really learned a lot. Here's one my favorite things.' So, you might sum it up 

a little bit more than Twitter, but yes, technically, you can put the same message on Twitter and 

Facebook.  

And I do recommend, and it is now more acceptable in general to keep your Facebook 

messages really short. Facebook doesn't give you a character count like Twitter does. Usually if 

you're going to share the message in both places, start with Twitter because you'll be forced to 

be relatively concise and then take that and move it on to Facebook. You can pass it all over. So, 

great question. If you have content that you think might work well to share on the CUKC social 

media pages, please send ideas and suggestions by email to communications@cleveland.edu, 

especially if you're not ready to directly post on social media. Twitter, we've given you a little 

bit more information about how to actually tweet on your own.  

So again, at conferences would be a thing where you might create your own content about 

attending that and tagging CUKC. Otherwise, you really would probably ask mostly to repost 

blogs or to retweet the blogs, or to join in a conversation that we already have there. And that's 

the nice thing. There's not a whole lot of effort or time that's involved in commenting on 

something that we already have out there rather than coming up with your own thing. But if 

you do have something we’d love to hear from you because we can't be everywhere. Right 



now, there are three different events going on at the university that I would love to be at and 

tweeting at and taking pictures of, and it doesn't always work that way. So, we've got different 

things in place to capture those pictures, but if you're able to provide them for us, that really, 

really helps us out. 

And when you send it, the photos and the information to us via email at that 

communication@cleveland.edu, then you help us to be able to determine when and where it 

goes out on social media so that it can be the most effective and have the most reach, or come 

in contact with most people. So anyway, it's very much appreciated. Also, just why I'm talking 

about that communication@cleveland.edu. Remember that you're welcome to email your 

questions about participating on social media at any time. And let's see here. We've got, I do 

have a few questions I've seen. If you have questions at this time, go ahead and feel free to ask 

them now.  

One of them that I have is about unfollowing somebody, and again on Twitter, not a big deal to 

unfollow someone, not a big deal to follow someone unfollow someone and follow that same 

person again, or that same organization. It's totally fine. It's not a “feelings hurt” kind of thing. 

In Twitter, it's more about this kind of outward image that you would like to project to the 

entire Twitter universe. Anybody rather than who you are trying to present yourself as in front 

of people who actually know you like friends and family. Let's see here. And then, I do have 

another question. Actually, we talked about this and just a little bit, how much to tweet on 

Twitter. So just again, it's about being timely and relevant. Don't go on a tweet storm. Please 

don't do any rapid-fire tweeting. It can be too much. So again, about two to three tweets per 

day is plenty. 

And what about students and Twitter? I would strongly recommend that when you're on 

Twitter and you're helping to amplify the University, that you help to amplify the University. If 

you notice that some particular student is doing something really neat on Twitter, the best way 

to probably let us know or to highlight that would simply be to send 

communications@cleveland.edu an email and just say, "Hey, you know what, this student really 

seems to be actively involved in Twitter, and I'm really interested in what they posted' and that 

way the University can see if that's something that we would or would not engage in because 

we want to be cognizant of that and keeping our students as students in their own private 

space on Twitter and recognizing that we are the University.  

And that also when you are tweeting, remember that you are tweeting on behalf of yourself 

and that you're not tweeting on behalf of the University. The same with Facebook and other 

social media channels. What you write out there needs to reflect that it is your opinion and 

your statement and that you are not speaking on behalf of the University. 

Okay, let's wrap this up here. So, what's next? We need you. Just like we mentioned before, 

again, your online interactions with CUKC help the university to gain online visibility. And when 

you interact with CUKC on social media, you help to amplify the university's social media 



presence. And again, you have the stories and experiences of news, and successes, and 

teamwork to share, and we need to hear that from you to be able to continue to really enrich 

the connection we have with our Clevelander community. And so, you're helping us to grow, 

you're helping us to grow the universities enrolment and a whole host of other things when you 

interact with us. So, you are super-duper important and we need you.  

So, stay in the loop. And we just talked about questions again, communications@cleveland.edu 

if you have any questions. And the next webinar that we have is "networking on LinkedIn." So 

that will be coming up on March 28, in just a week, and we really look forward to having you 

there. That's it for today. Thank you so much for being a part of this. I appreciate it. And hope 

that you have a wonderful rest of the day, that it is awesome for you. Alright, thanks. 


