
 

Fun with Facebook for CUKC Faculty and Staff 

 

Alright, really quickly, let's find out from our audience. Have you had fun with Facebook before? 

Just let us know. Have you had fun with Facebook before? Alright, so as you're thinking about 

that. Let's go ahead and move forward. So here we go. Alright, so today, just a few 

housekeeping things; you are on mute. And so, we are recording this webinar event and you 

may be listening to a recording right now, but if you're not, Skype in your comments.  

If you have not Skyped in before, it's pretty easy. There is a little bubble talk box in the bottom 

left part of your Skype screen, and it helps to have a webinar open to a full screen to get the 

Skype conversation string to appear. Just click on that comment bubble in the bottom left 

corner of the webinar screen. Put your cursor in the bottom section to type and when you're 

ready to share your comment, press enter on your keyboard. Your comment will turn blue and 

you will jump up in the conversation screen. So, if you don't want to comment via Skype, that's 

fine. You can send questions during and after the webinar to communications@cleveland.edu. 

So, I am your presenter Jennifer Matascik. I am the Director of Communications here. You're 

welcome to view my profile on LinkedIn, and connect with me there if you haven't already. I've 

been professionally managing social media since 2009, and just to put that into perspective, I 

basically began doing these things, began managing social media accounts, since before the 

birth of Pinterest and Instagram. I have launched and maintained social media accounts for 

local whole foods markets stores, and created social media account content for Goodwill of 

Western Missouri and Eastern Kansas. And currently, I lead our CUKC social media presence.  

Alright, let's keep going. Today's webinar is going to cover...we are going to cover actually just a 

little bit on how to set up your Facebook page. I've got a tutorial that I'll lead you to later on, 

but the bulk of our time is going to be spent on how to have fun using Facebook effectively for 

yourself as a way to support the CUKC community. Alright, now if you're not getting sound, let's 

see. We've got, some people have sound, some people don't, hang in there. Check your volume 

controls and we're going to keep on going on.  

Okay, so, let's see. Why we're doing Facebook is because it's the foundational social media 

channel. Facebook leads the pack in social media networking sites with the most daily active 

users. And as you get the hang of it, you find that other social media programs will be easier to 

figure out. Alright, so it's an overview presentation. After this webinar, I encourage you to learn 

more by using Facebook and consulting the Facebook health resources. So, we've got tips for 

using Facebook today, sharing content, joining the conversation, and best practices. While 

social media channels are going to come and go. Social media is here, as a whole, is here to 

stay. So, if you've already watched the first social media webinar in this series, and you already 

understand why we're here and interested in having you participate in social media, it'll make it 

much easier, but basically you see your opinions, and stories, and experiences to help build the 



CUKC image, and the more we share who we are as a university, the better we can attract and 

engage students online, resulting in better outcomes for everybody. For this webinar, we're 

also assuming that you're interested in joining in our online conversations and you're ready to 

get started. You may have a social media Facebook account already, or you may not, but by the 

end of this webinar, you're going to know how easy it is to set up an account and have some 

fun ways to use it. 

Okay. So, sorry, I think we rushed through that a little bit, just to get those housekeeping things 

out of the way, but let's start having some fun on Facebook. Things that we can do on Facebook 

are listed here, and they're also the reasons why we want to be on Facebook. So, Facebook has 

about 184 million active daily users in the US and Canada, according to their fourth quarter 

2017 reports. And the majority of our students are included in this group of daily Facebook 

users. Facebook is a useful tool for keeping up with other people. In particular, Facebook is 

useful for staying in touch with family and friends. If you are currently on Facebook, you already 

have an account. Have you found that to be true? Is there anybody that you might have found 

on Facebook that you didn't know where to locate in real life? 

Yeah, I see a few people. Oh, good, good. So, a few people have. So, in fact, this year I actually 

had a cousin who I had lost touch with that side of the family. It's been more than ten years 

since I had connected with her. I couldn't find her anywhere, but I had wanted to for a few 

different reasons. And she actually found me on Facebook a few months ago, and it's just really 

neat to be connected with her and hear how she is and what's going on in her life. So, it's pretty 

neat.  

Alright, so let's keep going. Any questions so far? Alright, if you have questions, Skype them in. 

If you are completely new to Facebook, that's fine. Before we begin, it's important to know that 

Facebook is free. You get one account per email address or per phone number, and it is really 

meant to be one account per authentic person. So, you're not supposed to share it with 

anybody like a significant other or spouse. It's just supposed to be for you. There is this link 

right here that's very useful. I'm going to go ahead and just type it in for you too. It's one to just 

have on hand; Facebook.com/help/basics, is a fabulous resource and they have different 

forums there, and you can ask just about anything you need to Facebook, and they will help you 

figure out the answers there.  

So, as mentioned, you don't have to pay for the account. Do be aware that you can purchase 

things using Facebook, but that's completely optional. And as you get used to using Facebook, 

you can find out if you want to do that or not. Be aware that if you have Facebook on your 

mobile phone, that you're responsible for any fees associated with using the internet or texting 

as determined by your mobile plan. And the same goes for how much of your plan minutes that 

you may be using on the internet. So be aware of that. Also, today we're going to be looking at 

Facebook using the desktop version. The desktop version is slightly different than what you 

might have access to on your mobile device or your tablet. So just be aware of that you'll still be 

able to do the same things, just, they might be presented to you slightly different. 



 

Alright, let's see here, let's move on. Okay, so your Facebook profile. Once you've created your 

Facebook account, the Facebook program is going to walk you through a few set up steps, 

which includes: Finding friends on Facebook, setting up your profile, adding your profile photo. 

And we're going to take a look at those in the demonstration here in just a few minutes, but 

here's an example from my personal Facebook account. In this case, I've used a favorite 

vacation spot for my profile cover. And a photo of my girls as my profile image. I could have just 

as easily used any other photograph for either of these, and at any time I can update or change 

both of these photos, and so can you.  

So, important though, even though you can block things, and hide things, and keep certain 

images private. What goes on the internet stays on the internet. Even if you think you've 

removed it. So be very aware of that. Of course, social media is part of the internet. So, what 

goes on there is out there and it stays out there. So, this is also a good time to remind you that 

a photo of your house with the address on it, or other overtly identifying photos are best just 

kept off of the internet. And for more about privacy and keeping your account secure, that link 

that I provided earlier, you'll want to visit Facebook.com/help.  

Alright, moving on. Okay, so your Facebook settings, we're going to take a moment and look at 

this as we do our live demonstration here, but here we are in your settings. You can do all sorts 

of different changes and update things like your username. Your user name and user ID are 

always public by the way, and available to both people in apps that you can control who sees 

what you share. Be aware of that. 

Right, so here we're in settings and we... We'll look at these too, but again, you can change who 

sees what you share. You can, if somebody tags you — which means somebody mentioned you 

in some sort of Facebook post or shared information — you can decide if you actually want to 

be identified in that picture or not. You can see who your friends are, who you might want to 

reach out to. There's a lot of different things that you can do there. 

Alright, here we go. Okay, this one's important to you. So, once you've established your 

account, it'll help you to setup your News Feed preferences, and these are settings, but they're 

actually located in a different part of your Facebook account. So, look closely, and you'll see 

that the News Feed preferences are right above settings. Do you see that the...I've highlighted 

it in blue in that drop down, and this is particularly useful to you, but before you can use it, you 

need to like and follow people and organizations on Facebook, and then you can prioritize who 

posts or status updates you'll see first in your News Feed.  

Okay, let's go on Facebook and take a tour of it. Let me switch our screens here. Alright. Ta da! 

You should be seeing Facebook. Alright, so this is one of the Facebook screens that you'll see. 

What we're doing is, because I have recently been on the ClevelandUNIVKC page when I'm 

coming on to here — this might happen to you too — You're going to see sort of a preview of 

Facebook, and then you can see, in this case it's actually been me who's logged in two separate 



accounts. The Jennifer with these strawberries account is just for demonstration purposes and 

that's going to go away very soon, so we won't look at that one. But we will for part of this, it's 

just not the main thing.  

So, I'm going to go ahead and…let's get us here. Just Facebook.com. It's going to show us 

something like this. And when you watch the tutorial that's available on our YouTube account, 

we'll walk through how to create a new account, but we're going to assume that we've done 

that. I'm going to take us into the newest account that I created so we can walk through parts 

of that.  

Alright, I did a phone number. If you decide to do a phone number to set up your account, they 

really will call you. Facebook really will call you, and you need to make sure that you answer the 

phone and say hello, and then you'll get a recording. And that recording will provide you with a 

number to verify your account, if you are setting up brand new. This is the account that I just 

created and it immediately asks me who I want to know.  

So, I can go through here and I can select people that I might want to be friends with. It will 

suggest pages to me. I haven't given it any ideas of what I would like yet, but based off of the 

information that I have completed, it's suggesting certain pages to me here. So, I'm going to 

actually log on again. I'm going to switch users here. Alright. We might go back and forth to 

show you different things.  

Okay, so we're in the account. I'm going to click on... Up at the top, you can see teeny tiny 

picture that little tiny picture of the girls, you can see that next to my name, and I click on that, 

and there's that picture that you saw earlier. We can update the cover photos to just about 

anything we want. So, you can click on the update cover photo and you can select different 

images, can reposition it, you can move it. So that's one of the fun things that you can do is you 

can change this at any time.  

So, if there are any particular images that you like, let us know. Do you like to share pictures of 

vacation or family? What kind of cover photo do you like to add up there? If you want, go 

ahead and type it on in and you can see. You can actually see the whole image too, if you 

choose to do it that way. So, you can see that I had cropped that particular image. Alright, so 

we can change photos there. We can also post something, and here is something we would 

really appreciate if you do.  

So, I'm going to go to Cleveland.edu, and actually I'm going to go ahead and go straight to the 

blogs cleveland.edu/blog. And here we've got all these awesome blogs available to you. And 

there's a few different ways to do this, but we would love it if you would take a moment to read 

the blog. And even if you don't want to read the blog, if you feel confident that you would like 

to share it, that's great. Go up to the very top where the address is, copy that link, the URL 

there. You can do control C if you're on a PC computer. Copy that link, and then I can actually 

take that link and put it into my status here. My post status. And what I did was I took the link. I 

copied, I pasted it, and now you've got a preview picture here and you've got a preview of the 



article, and I can simply delete that now that the preview is there. And I can say, "Love this 

article. Excited about the OTA program at CUKC." So, I just said something about it. If I wanted 

to, I could share a feeling that I have about it as well. I'm going to go ahead and post that. There 

we go, and I just added something to my Facebook page. Now, I've just helped the university.  

So, what's cool about that is, because I've shared that information, that particular blog on my 

Facebook page, if that information goes out into the news feeds of friends who are connected 

to me on Facebook. And so, if they like it, then that will gain momentum for that particular 

content. So, we can do that. We can also...I'm going to switch over. This is not something that 

you would be able to... Well, here, let me go here so that you can. So, I'm going to go to 

Cleveland University-Kansas City. If you notice, we have Cleveland University-Kansas City Health 

Center, and then we have Cleveland University-Kansas City as the University.  

Alright, we click on it there. Yes, I'll show that too... We have another way that we can share the 

blog. I am now at Cleveland University-Kansas City Chiropractic Health Center. Let's get us to 

CUKC. Here we go. So, we just showed you one way to natively, organically, share your post 

from the University directly on to your page. I'm also going to show you another thing that you 

can use. So here I can choose how I feel. I can like, love, laugh, be surprised, be sad, be angry. 

Please don't be angry about the things that we post.  

But if you're visiting our site and you see on Facebook that CUKC is now the permanent home 

for some of the most important documents in the history of the chiropractic profession — 

thanks to the generous donation from George McAndrews, lead attorney for the Wilk vs. AMA 

case — and you're really excited about it as am I, you can love it. If you would like to comment, 

short and simple comments such as, "This is great news" or "I'm so excited about it" are 

wonderful.  

You're welcome to do that or you can do what I'm going to do now, which is to share this. In 

this particular case. The post is part of a news article that is on our website. So, I can share, 

"This is great news. So, excited for the University." So, I can go ahead and post that, and that 

will also show on my personal timeline now. So, similar to what we just did earlier, we've got 

something that CUKC shared that now I'm sharing and helping to get additional visibility for the 

University.  

Below, we've got the article that I shared. That also helps to get visibility for the University. 

And, I'm going to go back here. Let's pick a different one here. Let's do, "You can do it: How to 

become a chiropractor." If you'll notice, you've got these little buttons down here. We've got to 

share to Facebook, Twitter, Google+, LinkedIn, and so on. I'm going to click on this button here, 

and this is basically what we did before, but in a slightly different format. So instead of copying 

and pasting, you can literally just push the button and say. Let's see here. "For those looking to 

become a chiropractor. This is really useful info."  

Alright. So, I'm going to share it on my timeline. I click. Let's see here. Oh, this one's a little 

weird because I've got full screen. So, all the way down in the bottom right hand corner, you 



can see post to Facebook. I'm just going to post it to Facebook. Alright, and let's go back here. 

I'm going to refresh my screen, and ta da! There it is. So, three different ways to share a blog or 

to share news from the University, which is pretty cool. Alright, so let's see here. What if you 

would like to... What if you made a mistake? What if you made a boo boo? That happens. 

Sometimes there are typos, it just happens. Let me go back and show you what I did here. See 

these three dots right here? I click on the three dots, and now you can see "Edit post." So, I can 

change it. If I misspell Dr. Barlett's name and had him listed as Dr. Bartlett, I could change that. 

It's just this easy so... Let's see here. Just going to do, "Great blog" and then save, and there you 

go. So that's something cool that you can do. 

Alright, and I'm going to show you another just goofy, fun thing here. Alright, we have all seen 

emojis, I believe, before. They're the small digital icons I used to express an idea or an emotion. 

Here is a fun saying, let's see here. I'm just checking out a note here. Let's see here, for it to be 

beneficial you to have to do it...Oh, good question. You know, this is a great comment. For this 

to be beneficial for the University, do you need to be using your Facebook from a personal 

computer or somewhere off of campus? Actually, it's okay to do this. You need to talk to your 

supervisor about when and if you're using Facebook and all that good stuff, but actually, it's 

okay to do it on campus. It won't impact us as far as some things go. For example, when we're 

looking at how many people have visited our pages on the website and how many people have 

visited it elsewhere. It... Excuse me. So, when you have people who have visited our page off 

campus versus on campus, it impacts our analytics. This is okay, wherever you do it. If you're on 

your…if it's a lunch break and you're in the Dining Hall, go for it. It will…it'll still be beneficial. 

Okay, in the little Skype bar here, I am giving you a link. Let's see. Alright. Just a moment. Here 

we go. Okay. This is just goofy fun... Let me move this out of the way. There we go. Okay, so 

what we have is a link to an emoji creator. Alright, it should be appearing on your screen here in 

just a moment. Alright, so here, this is super fun. There are a lot of times where you want to 

perhaps season your Facebook posts with a little image or icon. Please remember emojis are 

seasonings, they are not the dish, but this is neat because you can scroll through and find all 

these different emojis that you might enjoy using, and it will work on many different platforms.  

So, let's pick something. So, I like kiwi. So, I picked on the image, the kiwi image. You can see 

that I select...I'm going to copy it by clicking on the button. I'm going to go back to my status 

page here. I'm going to do Control V, and now I have a kiwi in my post, which is pretty silly. I'm 

even going to see if Skype is going to play with us too. Oh, Skype's not going to play. You get a 

square box, but if we were on Twitter…I've already tested it on Twitter and a few other places. 

This is something fun to do. So, you can have all sorts of silly ones.  

Let's see, while we're here, that brings me over to this too. If you are new to setting up your 

Facebook or even if you've been on there for a while, Facebook really likes to keep you engaged 

on it. So, you can continue to add different information about you. So, one of the questions it's 

asking right here is, what's your favorite food? So, you can share that as part of your intro. So, 



I'm just curious...If you want, go ahead and Skype in your favorite food. I do like kiwis, they're 

pretty awesome.  

Alright, so those are... We've just gone over ways to add ice cream. Love it! Let's see, actually 

we'll even add... There's several. We're going to add two different ones here. Ice cream, do we 

have any other favorite foods? Tomahawk steak. Alright, let me see here. I don't know about 

that one buddy. Alright. Without searching too hard, we're going to give you a turkey leg here. 

Awesome.  

So, there's a lot of different pieces that you can add there, different aspects that you can 

explore. Let's see here. Any other ones? The awards that we're looking at there, those can 

sometimes be fun. Use the trophy there. I just cleared it out and can say, "CUKC is full of 

awesomeness." There we go. Alright, so we've covered quite a lot there. Let's get into this stuff. 

So, the news feed preferences, we talked about that a little bit earlier. What you're doing is 

you're clicking on the little triangle up there, right? It's easy to lose the triangle. Remember that 

it actually will help you.  

Then I go to "newsfeed preferences." This is something a little bit newer for Facebook. They are 

changing things all the time, but you can do something that's very important for the University, 

which is to discover pages that match your interest. So, if you haven't found CUKC already, 

you'll want to, and you can also prioritize who to see first. Alright, I have Cleveland University-

Kansas City as one of them that I want to make sure that I see first, as well as the health center, 

and then, of course, my hubby.  

And I could go on, but then I'm done. So, I can change that at any time. But by doing that, you 

help to make sure that you're seeing the information that we share on ClevelandUNIVKC, and 

can then react to it or share it. So that's very helpful. Also, let's go back to the University. Leave 

this page. That's okay…pardon me while I get there. Alright, so I already liked this page, but if 

you're new, you're going to want to type in up at the top "Cleveland University-Kansas City," in 

that blue bar there. You're going to get to this page and you're going to want to click on the 

button to like the page. Click on the button to follow it. You can even suggest to other people 

that they might want to follow this page as well.  

So, I could share it on my timeline if I wanted to. They do have an option to insert emojis here 

as well. So, you don't have to just use the creator, there are different options for you. Alright, 

we've got that there, and then this is great too. We definitely encourage this...you can invite 

your friends to like the page. So, I clicked on those three dots there, the ellipses. We're going to 

invite friends, and then I can go through and I can select who I want to invite... And if you'll 

notice at the very top it says, "Hi. I am inviting you to like my page, because I thought you might 

be interested in supporting it." You can actually modify that text there. But once you've 

selected who you want to invite, you can then press the button, "Send Invites," and that shows 

you how many people you're sending it to. And then those people could be friends of our page 

as well, which helps out. 



Let's see, we're moving right through this. Got the News Feed. Right, while we're there...Trying 

to see if there's anything else. Oh, this might be something just fun for you to do, and we are 

having fun with Facebook. So, when you are on our Facebook page, if you notice right now, I'm 

hovering over the photo's button, I'm going to click on that. You can actually check out the 

photos that we have posted on Facebook, and from there you can share them too, so we can 

click on that.  

And there we go. Dr. Cleveland had a meeting this week with Mr. Jim Heater. And so, we clicked 

on it, we see the picture, we can like that picture. I love it how everybody wanted to feel about 

it, and then we can also share that as well. So that's a neat spot to be in. If you have pictures, 

we love pictures. We love knowing what's going on and we cannot be everywhere. So, if you 

have the opportunity to take a picture at a CUKC event, please do. It's better to have a photo 

than not. Then send it to communications@cleveland.edu. And when you do that, then we can 

help to see if we can include it in our social media. Alright. 

So, there's that. If you haven't, and this is maybe, perhaps a really big ask, but it would be 

greatly appreciated. You can actually review our university, which is pretty awesome. I don't 

normally solicit these. So, this is not something that you have to do, but goodness, it really is 

wonderful if you are able to give Facebook, or able to give a positive review on Facebook and 

it's fun…and it's neat to see the things that people are sharing on here.  

We've got up here, someone shared that they're very happy that they tried the University. 

Some people simply just rate it, which is great. So, if you want to review the University and give 

us a positive rating, that helps everybody. Let's see…occasionally, we have events posted, and 

you'll see those show up in the feed, so you don't really need to worry about it. 

I'm going to click on my little main button here, and again, this takes it back to me. This is my 

page, basically all about me. But if you want to see the things that are going on in your news 

feed, you can click on the "F" up top, and then I can see what other people are posting and like 

those too. So, if you selected CUKC as one of the pages that you want to follow, that you want 

to be in your News Feed, then here's where it's going to end up. 

Right. Okay. I'm going to go ahead and take us back to Cleveland University-Kansas City quickly 

here. Are there any questions before I go through this next part? Alright, let's see here. Ah, 

sharing the ebooks. Great question. Okay. So, you may have noticed that we are promoting our 

new D.C. ebook. It is coming out in two days, and right now we're not telling anybody where to 

find them and it is actually available on our website. When somebody would like to download 

it, they simply provide their name and their email address, and they get it emailed to them, a 

link to be able to access it. So, if you can help share the word and show positive response to the 

ebook, that's a great help. And on the ninth, we'll tell you what page that you'll actually want to 

go to be able to download that. So that would be another wonderful thing to help share. 

Alright, going to take us back now to the PowerPoint. 

 



There we go... Okay, so small, simple steps. We want to make sure that we are bookmarking or 

social media pages, and you know what, we actually did that... Let me go back for just one 

second here and show you where to do that. Just to make sure that you've got that here. 

Alright, let's make sure you can see it. Great. Okay.  

When I'm mentioning bookmark the page, if you'll notice up in the very top right-hand corner, 

in fact, I'm going to zoom in here for us and see if we can see it a little better. It's not zooming 

in like I would like it to. Alright, right up at the very, very top where my cursor is, moving it 

around here. You see a blue star. I have starred this page. That means that I can easily access 

Facebook.com/cleveland.edu, which is nice. I can get there quickly. And then you'll also notice 

up here in my search console, up in the bar here that I have got Cleveland University-Kansas 

CIty also selected, so I can just click that button and go directly to that page. There we go, okay, 

now we're going to head back out of this. 

Let's go to... Okay, now that you know what to do, it helps to know how to do it. So, after 

you're done on this webinar, it looks like we're going to be done a few minutes early. Go ahead 

and log onto your social media account, beginning with Facebook, and go ahead and bookmark 

the social media pages. So, you're going to access them quickly and easily.  

And then if you haven't already liked or followed CUKC on Facebook, please do, and then if you 

think that if you have content that might work well to share on the CUKC social media pages, 

please send those ideas and suggestions by email to communications@cleveland.edu, instead 

of posting directly to social media. And again, when you do this by sending the news via email 

first, you give us the opportunity to cross the social media messages for the various social 

media channels.  

So basically, for example, we have had a great week of news. We still need to share information 

about SACA and their experience, the students' experience, out in D.C. this past weekend. We 

announced that CUKC now houses the Wilk vs. AMA case documents. That's huge news. We are 

the first U.S. chiropractic college to now have two force tables... Force sensing tables in our lab. 

That's big. There's a lot going on. So, if you send it to us first, and you give us some information 

about it, you give the opportunity to say, you know what, we need to get this out on Twitter.  

This really works well on Instagram. We can format the message differently on Facebook and 

have it so that people actually get a chance to see it and we get to share that message. So 

again, if you'll send that to communications@cleveland.edu, it helps us out a bunch.  

Let's see now that we're nearing the end of the seminar, please remember that you can email 

me questions too. Alright, so again, we need you. Your online interactions, they help CUKC to 

gain online visibility, which translates into life. Basically, it's not just about online, it's about the 

conversations that people have when they're offline too. So, when you help to expand the 

presence online, you take into offline.  



You have CUKC experiences and stories, and news, and successes, and teamwork to share. And 

again, our MARCOM team, we don't know that information unless you help to share it with us, 

so please let us know these wonderful things that are going on that you can share photos of or 

stories of. We can help you in many cases get photos too. All these different things really help 

us to amplify the social media presence.  

When we're amplifying the social media presence, that of course helps us to have the ability to 

increase our enrollment. It's really pretty awesome for everybody. You have good content to 

share, it provides CUKC an opportunity to be seen by more people, which is pretty awesome. 

Let's see. You can, as you get more comfortable with Facebook, you can set up notifications and 

alerts to know when CUKC shares something to Facebook. I actually have it set up so that, on 

my phone, I know if somebody is having some sort of conversation with CUKC. I know other 

people follow different things with that, it's however you want to set it up. There's some 

intricacies involved there. It's not hard, it's more about personal preference in that settings 

aspect of Facebook. So just take some time to explore. 

Do remember, if you choose to comment on social media, that you do so as yourself. So, don't 

speak on behalf of the University and when you are commenting on something or sharing it on 

Facebook, make sure that your comments are short and sweet. Something like, "What great 

news," or "Way to go CUKC," and other encouraging statements like that are very welcome. 

Alright. So, questions? Give us a moment to answer any questions that you might have. 

Ah, okay, here we go. What about unfriending someone? What is it and will they know and 

what can I do? Okay, awesome. So, Facebook does not alert that person if you choose to 

unfriend somebody. So, you can unfriend them and it doesn't have to be a big deal, but be 

aware that it is reciprocal. So, when you remove them from your friend list, they remove you 

from theirs too, Facebook does.  

Some curious Facebook users, they go in and they like to look and see who are friends with 

them and who aren't friends with them. So that person might notice, but it's not something 

that Facebook is actually alerting them to. Instead you can mute a friend. I'm just curious, who 

out there has ever had to mute someone? Don't say who you muted, but have you ever had to 

mute someone before? I will tell you, I have, and that's okay.  

If you mute...If you mute someone, that person's not going to know it. So, I would actually 

recommend muting someone over unfriending someone. Oh, my goodness. A few of you have 

done it, and I'm sure we all have quite interesting stories with the reasons why and what not, 

but anyway, muting would be that option. So, great, great question there. What other 

questions do we have? 

I do have a quick comment on...I'm using different things like the "TGIF," or "LOL," or any of the 

different hashtags, if you use them. There is a rather well-known author who, when she first fell 

onto Facebook, she thought "LOL" meant something totally different than what it actually does. 

And so, she would, she is a very empathetic person, and so she would see that someone was 



sharing that their puppy dog had passed away or some just heart-breaking news. And so, being 

the loving person that she was, she would write "LOL."  

Well, people were really getting offended by her doing this. And as she was starting to lose 

friends, she's like, "I don't understand. I'm telling people that I care about them, LOL, lots of 

love." No, that is not what it means. It means "laugh out loud." So just beware when you're 

going to use those kind of things, to make sure that you know what they are as well as your 

audience.  

Let's see here. Question. Is there a way to spread blog links or other links through Facebook to 

other news sources? Yes, there is. What I am thinking about here is that that's usually 

something that we would reserve for the University. So, if you have a news outlet that you 

think would be particularly great for a particular article or blog, or you have a news idea, email 

communications@cleveland.edu to let us know about that because we might have already 

reached out to that particular news source or anchor person. And in fact, it is more common to 

reach out to those types of people, and those news outlets using social media than it is to do a 

traditional press release in many cases. So really, really great question there. And I've got one 

more question that came in. How much should I post on Facebook? 

Awesome question. So today I did a Facebook no no. Do not blast your friends with one after 

another, post after another post. Be thoughtful about what you're going to share. It's more 

about going to a water cooler, if you will, at the office and thinking about the time that you 

have there and what you would share, rather than posting several blogs or several status 

updates all at once.  

So, I would say, do be relevant, think about your audience and what they want to hear about. If 

you're really excited because you've got a wedding coming up and it's the day of the wedding, 

people will understand that you're posting more because of the wedding, or an anniversary, or 

a birthday, then you would normally. But usually max of about three to four posts from a 

person on Facebook is plenty. If you want to share more. I would say save it to Twitter. 

I love it. Just friends with your boss. That's a great comment. And actually, I would say that's 

very true in a lot of different ways. Facebook is your private account, is your personal account 

with connections with people at work. That's really a great space for LinkedIn, to have those 

connections. It is not necessarily for Facebook, and then we all detest those people who write 

one thousand word posts. You know, short and sweet can be quite effective. If you think about 

280 characters, similar to Twitter, people will appreciate that more, definitely than a soliloquy.  

Great. Okay. Well, I'm going to go ahead and let you know we've got upcoming webinars. The 

next one is "#Awesome on Twitter." It will be similar to this one in that we will briefly go over 

how to set up a Twitter account and how to use it. Then the following one is "Networking on 

LinkedIn." Alright, thank you so much for your time today. Greatly appreciate having you here 

and we will make this recording available also on the University's website... Alright. Thank you. 


