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It's time to begin. So, hello and welcome. It's a pleasure to have you here today for the fourth webinar in 

the social media series from CUKC. And today we're going to be talking about using LinkedIn, what it is, 

who it's for, and how to make it work for you. So, let's get going. Just like the other ones, a few 

housekeeping things here before we begin. You are already on mute, so just know that I can't hear you, 

and we are recording this webinar event. In fact, you may be listening to a recording right now, but if 

you're not, Skype in your comments.  

So how to Skype, basically it helps to have your webinar open to a full screen. To get the Skype 

conversation string to appear, click on the comment bubble in the bottom left corner of the webinar 

screen, put your cursor in the bottom section in there and then type. And then, when you're ready to 

share your comment, press the “Enter” key on your keyboard. Your comment will turn blue and jump up 

in the conversation screen or stream. If you don't want to comment via Skype, that's fine. You can send 

questions during and after the webinar to communications@cleveland.edu. There you go. Just added 

that to the string there for you. 

All right. Oh, my goodness, there's paper and stuff on my desk, sorry about the noise there. So, I am 

your presenter, Jennifer Matascik. If we don't know each other, I invite you to please connect with me 

on LinkedIn. And after today's webinar, you're going to have the tools to do so if you didn't already. So, 

let's see here. When you check out my LinkedIn profile, you'll find out that I graduated from KU. I'm a 

volunteer for the Jared Coones Pumpkin Run, and I'm involved with the Girl Scouts. And we'll talk about 

why these details are helpful to have on LinkedIn later on in the presentation.  

Also, I've been professionally managing social media since 2009. I launched and maintained local social 

media accounts for Whole Foods Market. I created social media content for Goodwill of Western 

Missouri and Eastern Kansas. And then, currently, I lead our CUKC social media presence, and you'll find 

that our strongest presence is on Facebook, but that CUKC is also on Instagram, Twitter, YouTube, and 

LinkedIn.  

All right. So, today's webinar covers these exciting things and I'm looking forward to exploring LinkedIn 

with you. If you're not already familiar with LinkedIn, it is the social media networking channel for 

professionals. So, while many people use LinkedIn for job searching and recruitment, it's also useful in 

other ways. In fact, today, we're not here to explore the job searching and recruitment aspects of 

LinkedIn. Instead we're going to look at how we can use LinkedIn to expand our professional network 

and in the process, continue to support and elevate the University in that online space.  

Today we'll cover some tips for using LinkedIn, find out how to share content that benefits CUKC and 

amplifies our online presence, contribute to the conversations on LinkedIn, which would be things like 

sending the articles, and some additional best practices to make this all happen. But before we go too 

much farther, let's make sure we're on the same page about why we're offering this webinar. So, for 

today's webinar, we're going to make the assumption that you are interested in being part of the social 

media conversation at CUKC and that you understand that by participating with CUKC online, you're 

helping more people to know and interact with the University.  



And when it comes to LinkedIn, which is a social media channel where professional colleagues connect, 

you can help strengthen the University's reputation, you can help to attract new students to CUKC, you 

can engage with faculty and staff, and it also helps us to stay connected with alumni supporters and 

other community organizations that are also participating in online discussions. So again, you're helping 

to connect people here in this space where it's a different form of network though. So, if you've already 

joined us for the Facebook webinar and for the Twitter webinar... Goodness, I am just having some 

tongue-tying moments here. But if you have joined us for those, this set up is different.  

So instead of connecting with complete strangers and celebrities like you're encouraged to do on 

Twitter, or instead of connecting with personal friends and family like you do on Facebook, on LinkedIn 

you connect with other professionals and colleagues who you have worked with at organization either 

as a client, or coworker, or volunteer. And you can also connect with companies, universities, and 

people who you may not have worked with, but would like to build a business relationship with. So, 

through this, you're going to be able to find information and news related to your profession and 

industry. And just a little by the way here, but if you've ever wanted to try LinkedIn... Excuse me. 

Linda.com, the training software that LinkedIn occasionally promotes, you can actually access that free 

through the JOCO library with your library card. So, we're going to go ahead and dive in as if you've 

already created a LinkedIn account and are ready to start using it. 

Okay, so more about LinkedIn, it is the world's largest professional network with more than 546 million 

users. This one, it's free to create your account and it's free to participate on LinkedIn. But unlike Twitter 

and Facebook, you do need to pay to upgrade your account to access additional features. What we'll be 

reviewing today though, it's not going to require you to pay anything to participate. And again, with 

LinkedIn, you can follow industry influencers, join groups of interests, take training courses like I just 

mentioned earlier, and contribute career and professional advice as well as ask your own questions.  

Let's see here. Also, of course, you're supporting the University like the other channels. You can do that 

by following CUKC on LinkedIn. I'll show you how to do that. Amplifying the messages shared there. I'll 

show you how to do that too. And then, in doing so, you can have quality professional content to share 

with those in your career field as you give people the opportunity to hear about the great things 

happening here at CUKC. So, just a quick reminder that on LinkedIn, like on Facebook, you need to 

represent your authentic self, your actual self. 

That being said, if everybody knows you for example, if everybody knew me as Jenny instead of Jennifer, 

then I would want to create my LinkedIn account as Jenny, if that's how I professionally put my name in 

career circles. So just be aware of that, you again, as your professional self, but go by the name that you 

want to be called to avoid confusion with the people who you're trying to connect with. And then 

because we're not going to walk through account set up today, please know that if you don't already 

have a LinkedIn account, you can easily access help and resources by visiting LinkedIn... I'll type it in here 

for you. All right, LinkedIn.com/help. There we go. All right, so LinkedIn.com/help.  

Moving forward. Just a quick question. How many of you have set up an account and started to build 

your profile on LinkedIn? Go ahead and Skype on in if you want. This is going over right now, we're going 

to go over your LinkedIn profile. So, once you have a LinkedIn account, you want to begin by creating 

your profile. Yay, Alex has got his profile set. Good deal. Some more people are typing in. Yep. That out 

of date. Totally understandable. That happens. Great. There's a good number of you that've got your 



LinkedIn account set up. So, with your LinkedIn profile, it's going to be a little bit more like that on 

Facebook, if you will, than Twitter, but with a twist.  

So again, remember, this is a networking social media channel for professionals. So, you're LinkedIn 

profile is very much like your online resume. So again, an online resume, that's the first place that 

someone might encounter you from your profession, and you want that first impression to be one that 

establishes you as an individual who knows his or her professional field. So, consider this, if you're 

attending a conference and would like to meet people there, you can look up the people who will be 

attending the conference on LinkedIn and then seek them out in person at the event. Or, just the 

opposite. If you meet someone at a conference, you might choose to look them up on LinkedIn 

afterward, and based off of your conversations and his or her profile, you might determine that you 

would like to connect with that person professionally for a host of reasons that we discussed earlier, and 

even more that we haven't gotten to yet.  

So, in your profile, it can help to include things about your volunteer work, your memberships, your 

education. They all give people a common connection point to start up a conversation with you. So, if 

you participated in fraternities or sororities in college, then you would know that you share a common 

bond with those people from that group. And it's a nice launching point for conversations. If you're just 

getting to know a particular person who you would like to develop a professional relationship with...  

Let's see, you're on the profile. So, you're seeing just a basic one on the left, one that hasn't been 

updated, and then you're seeing mine on the right that has been updated. You don't have to add a 

background photo. A lot of people don't, but you can. I have here with the...That's a photo that I took in 

downtown Kansas City, I decided to use that there.  

But whether or not you add a background photo, you will want to have a headshot photo of yourself. 

And some pro tips: Please choose a photo that looks like you now. Your face should take up more than 

half of the photo circle. Choose an expression that says professional and approachable. All right? So be 

aware of the expression on your face. Wear what you would wear to work, and then choose a simple 

non-distracting background. You want to have an image that is clear and not oddly stretched. And this 

isn't a space to show an abstract photo or necessarily your kids or your dogs or anything else but your 

face. Some people choose to do that, but the recommendation there is to keep it you, and as 

professional as possible. 

All right, so you're LinkedIn profile, more about that, when you're updating your profile, make sure that 

you're giving it the time you give to update your resume. And I know it can seem a bit daunting, but do 

yourself the favor of putting your best professional foot forward. There are professionals that you can 

hire to help you with your resume, and I know that you know, but some of them will actually help you to 

determine what to include on your LinkedIn profile these days too.  

And if you can, you want to get your account profile to an all-star status, because according to some 

studies, you'll be 40 times more likely to get contacted by others on LinkedIn with that. Also having your 

photo helps people to be more likely to connect with you than not. And then this little infographic here 

reminds us to include keywords relevant to your profession in your profile, consider who you want to be 

seen as professionally. And then when you share your professional background, you want to share it in a 

narrative format so that you're helping connect the bullet points, the highlights of your career for your 

reader.  



All right, we're doing great guys, let's keep moving along. So, finding people. Once you have your 

professional LinkedIn profile prepared and really, as someone mentioned today, it is something that 

you'll want to update from time to time, it's totally fine to do so. Is your professional profile ever 

completed? No, not really. Just like your resume is never really completed. There's always opportunities 

to update it, but basically once you feel like you've gotten it to a point where you can share it, then it's 

time to start connecting with individuals and following organizations and groups.  

And again, LinkedIn is the place to connect with coworkers, clients, and prospective clients. And then 

you might connect with some coworkers on our clients on Facebook. But if you did, the assumption 

would be that you have a personal relationship with them in addition to a professional relationship, 

unless you were following their businesses as an organization and brand online as a Facebook follower, 

then you might follow them on LinkedIn.  

It's common for your connections on Facebook, Twitter, and LinkedIn, to be part of different circles of 

influence in your life. And maybe they don't overlap at all. Maybe there is some overlap. Of course, 

there are a few exceptions with that. So, can anyone think of, you don't have to name them, but can 

anyone think of somebody who might be in both your Facebook circle and your LinkedIn circle? If so, we 

can thumb it up or give me an emoji in that string there, the conversation string. But an example is 

there's a friend of mine, we went to high school together, and we were friends on Facebook and we 

went to college together, but then we actually ended up working together as colleagues for a couple of 

years. And so, we decided to connect professionally on LinkedIn. Awesome. So, that would be an 

example of somebody who I'm connected with both professionally and personally.  

So, when do you want a personal Facebook friend to become a LinkedIn professional association? I 

would suggest when you've had an experience working with each other and can speak to each other's 

expertise within the profession. So that just kind of helps out. So, if you've got a personal friend that 

maybe you've worked on a volunteer project with together, and you feel like that would be an asset to 

connect with that person's connections. That would be a good time to connect with them on LinkedIn.  

Do realize though, who you connect with professionally on LinkedIn is completely up to you, you're not 

required to connect with anyone. So, make sure that the connection is one that you're comfortable with 

and mutually beneficial since this space is about business. And then, let's keep going on. All right, so to 

follow or connect, this is how LinkedIn describes the differences between the following and connecting. 

So, this is a little bit different than what you find in Twitter and in Facebook, it's nuance, but basically 

connections are two way relationships of trust between people who know each other.  

So, if you're connected to someone, you're following them and they're following you, and you can 

communicate with each other through the different emails options that they have. Following allows you 

to read, right on your home page, what members are sharing publicly on LinkedIn, including content 

that they've created, like published articles. You can follow someone without being connected to them, 

which is really great. If there's an industry leader that you are really fascinated by, in whatever industry, 

it might be something not directly tied to work, but something that still has to do with your interests 

professionally. You can follow them without being connected to them, that's a really a nice, useful tool 

because you used to not be able to see some of what people were sharing and publishing like that.  

Let's go a little bit farther. We'll take a peek here at some of these examples. Again, on LinkedIn, the 

people who are in your network are called connections, and your network is made up of your first 



degree, second degree, and third-degree connections. And then fellow members of your LinkedIn 

groups. So up here, you can see Jake Jacobson, he's considered one of my first-degree connections. So, 

I've accepted their connection connect, or he has accepted mine to connect, and we see that first 

degree up next to his name. So, I know that we are already connected and if I wanted to, I could send 

him a message and say, "Hey, what social media event are you going to soon? I'd like to make sure that 

we get a chance to talk about webinars," or something like that. So, I can just reach out to him directly, 

we know each other. 

Second degree connections like Mike, up here. They are people who are connected to some first-degree 

connection and we see that second-degree connection next to their name, and I could send him an 

invitation by clicking on that connect button. And then, I could see if we were able to connect and do 

business about something. And then the next one, this Mark person, he is a third-degree connection, 

and he is connected to my second-degree connections. And in his case, I don't have a direct way to 

connect with him. So, I would need to use the in-mail feature, which is basically like sending someone an 

email through LinkedIn. Except, in order to use the in-mail feature, you do have to pay for that service. 

It's a premium feature. So, let's see here. And then the last one there, this person, the string person, it's 

a third-degree connection. In this particular case. I don't have other people that I can connect with to 

have a direct conversation with this person, but I could follow that person and see what information 

they have out there. So, it's not necessarily, it's a connection, it would be a following.  

All right, any questions on that? I know that was a lot. Is it like following a blog? Yes, it is like following a 

blog in many cases. That's a great question. Sometimes they self-publish, it looks like that particular 

person does self-publish, and other people, it's more like following them, like you would on Twitter or 

Facebook where you see maybe their comments or stories and things that they're sharing. Excellent 

question. Thank you.  

All right, so let's see here. We're going to go online in just a moment, but I did want to let you know 

before I left that last topic about connections, is that if you end up joining groups — there's all sorts of 

different groups. You can join a group, for example, I belong to a group about social media. There's all 

sorts of different groups. If you join a group, then be aware that those people in the group become 

connections. So, you need to watch if you do or don't want to be connected with those people.  

Basically, they have your email address, your personal email address. So, just be aware of that for 

privacy purposes. I haven't had any trouble with it, but I need to let you know that if you're a part of a 

group, they do have a little bit more access to you than somebody who you're just following. And 

LinkedIn says they recommend only inviting people you know and trust to become a first-degree 

connection. Again, because they're given access to your primary email address on your account. 

Anyway. A lot of people say only connect with somebody if you know them.  

So, let's go do some exploring online. I'm going to switch over to a different program here. All right. 

There we go. All right, so here we are. Right now, you are looking at what I see, my news feed here, on 

LinkedIn. So, you can see up in the top, my little me button, that's where I can make changes to my 

profile, we'll look at that in a moment. I could also click on my face here and see my profile and make 

changes if I needed to there. But in this middle column here, these are the different news stories or 

information that people are sharing. So, if you see right here, Salesforce, they did pay to share this 

particular information on LinkedIn, but they're offering a 2017 state of marketing report that might be 

of interest to me. So that would be something that I could click on and gain knowledge of my industry. 



Let's see here too. So, you can see these different people, their names. This person is a second 

connection. They know my first connection there. See how we've got the first connection going up 

there. So, if I wanted to get to know Audrey, I could by connecting with her through the other 

connection, but I'm actually going to go to this one here. This is kind of fascinating. So, Ryan here, he 

pays for additional services through LinkedIn, which is something that you could do, and somebody that 

he follows, this Sara person, had put out an interesting thing. So, this is an opportunity in a professional 

space to share statistics again, and to show yourself as a thought leader essentially within your industry 

and your profession. So, what's fascinating about this one is that she points out that although Instagram 

posts allow up to 30 hashtags, research suggest the optimum number of hashtags is 11. 

Okay, that's cool. What I really like though, and this is one of the ways that he's getting involved in the 

conversation. If you look down below, Ryan has commented, "Can you post a link to the research for 11? 

Thanks." And then, she's looking for it now. You can see that she replied a little bit ago and said, "I'll look 

for it." So, what I like about this is we've heard a lot about news needing to be verified, and data and 

information needing to be verified, and checking your sources, and that's exactly what he's doing there. 

And so, it's also a nice reminder that if you're goanna share information on LinkedIn, to make sure that 

you're providing it with a source. So that helps out with giving you credibility for the information, you're 

sharing, and building your thought leadership stance in this particular space.  

So now, I'm going to go ahead and take you into, let's see here. I'm going to have us look at a profile 

here for just a moment. So, I clicked on my head. We are going to View Profile. You can go into your 

settings and things like that. The thing that I really want to show you right here though that a lot of 

people don't know is you can edit your public profile and URL by clicking on this button. All right. And, if 

you see up here where that little pencil is, I can change my URL for my profile, so I'm going to cancel it 

because I've already got it up top. Let's move this over here. If you notice at the very top of the page, I'm 

at LinkedIn.com/in/Jennifermatascik, you can do that too. And that will help other people find you, 

which is pretty nice when you're sharing it and you can put that in.  

You don't really have it in our email signatures, but some people in other organizations might include 

that in their email signature. It's just an easier way for people to be able to find you. And then, also, I 

wanted to show you here. This is my current experience, and you can see that I've actually got the 

Cleveland University-Kansas City logo there. I didn't have to put that there. I was able to do that by 

clicking on a button and typing in the company name. Now, CUKC has two LinkedIn accounts. One of 

them is for our recruitment and is more of our hiring side, if you will, of LinkedIn, and then the other 

side is more for our alumni.  

So, if you end up looking that up, you want to select the company Cleveland University-Kansas City with 

the colored logo. And that will help you out. And by doing that, when people click on that, they get to 

CUKC, again, the recruitment side of our website, or our LinkedIn account. We have another LinkedIn 

account for the University which is the one that we actually would like you to interact with, and that 

one, going to go to the member view here, so you can see that one. Sorry. Let me get to the right one 

here.  

Here we go. All right, so this one is for our alumni following. And if you'll notice, we've got the black and 

white logo there. I'm going to go to the alumni view so you can see up in the URL, up here, you find this 

one; it's LinkedIn.com/school/CUKC. All right. So, this is where, like when we talk about how we've 



posted and shared blogs on Twitter and Facebook, this is where we share that kind of information with 

our alumni and with our potential students or perspective students.  

So, we can see our recent updates, you can see that we've got about 2816 followers at the moment. 

What you would want to do, what I would recommend, is going to that LinkedIn.com/school/CUKC and, 

see this button I'm highlighting here? I would click on following it so that the information that we share 

here automatically ends up in your feed. So, we can see, we recently mentioned that we're offering the 

CCSP program, again, this is an alumni space, so this is an opportunity to reach out to them. If you are 

connected with alumni or other chiropractors who are currently practicing in the field, you could click on 

the share button. 

Alright. And then you could say, "Ooh. Great program, really excited about this. If you're a current 

chiropractor, this might be for you." Alright. You can type in here. So, let's see here. "So excited that 

CUKC is partnering with DConline to offer this program." All right, by the way, if you're curious what that 

"G" is right there, I have Grammarly, it's a software program and it connects with LinkedIn to help 

spellcheck and make sure my grammar is correct as I'm typing these things off. I'm getting them 

published.  

Down below, I've got post settings, and this is kind of interesting. I can share, I can choose who I share 

this with. I can also choose if I want to allow anybody to comment on it. We're trying to create 

conversations online. So, in this case, I would. I'm totally fine with them commenting, so I've got the 

button checked it's automatically checked. I can share it just with my people who I am connected with. I 

could share it with anyone on or off LinkedIn, so just about anyone who wants to come across it could if 

they were doing a search. And this is really neat too. I could do public and Twitter, so it's a really easy 

way to help share CUKC's message in two places at one time. 

 Alright. So, I'm not actually going to do this right now through Twitter, but it would bring up my account 

if I were logged on and it would allow me to post that. So, for this today, I'm just going to go ahead and 

post it to the public. So, I select my post settings and then post. Boom. You can see down below that the 

post was successful, the little green button popped up, and let's see here. Let's go back to... going back 

to me. Going to go back to my activity here. And let's see here. Boom. Posts. So, you can see that I just 

posted that and shared that with other people. So that was one of the ways that I just was able to help 

amplify the University's presence online. And it's something that you can do too.  

Let's go look and see some other ways that we can do this. So, I'm going to go to Cleveland.edu/blog. I 

am going to select the blog. So, I click on the blog, and then I decide that I'd like to share this blog, like 

what we've done before, we've learned how to do on Facebook, on Twitter, now we're going to do this 

one on LinkedIn. So, I just pushed the button there. I'm already signed in to LinkedIn so it should just 

take me right there, and it does. So here we go. Hopefully, you can see the full screen because it's kind 

of strange like this, but I'm going to share an update. I'm going to share this, "If you know of any," let's 

see here, "DCs who are interested in... Or participate in the internship program. Please let us know." All 

right, and in this case, I'm going to say... Sure, participate in, why not Grammarly. "Please let us know, 

email admissions@cleveland.edu. So, I can share with the public or just with my connections.  

If I was sharing this as part of a group, perhaps it was something about social media, then I would just 

share it with my group. So, I could send this to individuals that I know. Right over here, can you see it 

way over on the right, connect to Twitter? I could click that button, and in this case, I would be sharing 



this blog on Twitter and on LinkedIn. Like I said, I'm not going to do that right now because I'm not 

connected to the right account to do that. But basically, I put in my message, choose my audience, share 

it on Twitter, if I want, and then click share and boom, that just was shared. It's pretty easy. Okay. And 

then if you go back, let's go back to what I'm doing here. So now we're looking at my page and posts, 

and it will take a minute. Because LinkedIn, I will tell you, LinkedIn is a little bit slower to respond than 

some of the other programs. And occasionally you want to watch because it will repost stuff. Let's see if 

it's showing up now. There we go. Okay. It showed up in an activity. It wasn't considered a direct post, 

but there you go, so we just shared it again. All right. 

Let's see here. We talked about... Oh, all right. Let's go back to this. So, right now you're on LinkedIn, the 

school page CUKC. You can visit this and just literally come here and check it out. And simply like stuff or 

comment on stuff. Let's see here. What would we comment on. Let's see here. "This blog is really 

helpful." All right, so I just commented. That comment is going to show up in my activities. Let's see if it 

shows up a little faster here this time.  

So, now you're looking at my personal stuff. My LinkedIn, my LinkedIn activities. It's responding slowly, 

but it'll show up. So essentially you can go through and by liking, and commenting, and sharing the 

different things that we have posted here on the school page, you're helping to get the message out 

about the different programs that we have and helping to attract more students, and to also strengthen 

the connections that we have with our alumni and with our other shareholders. Okay. So, I'm going to 

go ahead and... Are there any questions before I leave this part of the webinar? I'm not seeing any 

typing. So, I'm going to go ahead and switch on over, back to the PowerPoint here. 

Okay, all right. My little picture got moved over. All right, so now that you know what to do. We've 

talked about some of the small, simple steps to take, which are very similar to like what we did with 

Facebook. So, after this webinar, I suggest that you go to LinkedIn and log on there, and then from 

there, bookmark your social media page, let's see, the LinkedIn.com/school/CUKC, and then once you've 

bookmarked that page and then go ahead and follow it, if you haven't already. And then again, please 

like and share our CUKC updates that you feel are relevant to you and your professional connections.  

And then, if you think you have content that you think could work well to share on the CUKC social 

media pages, please send ideas and suggestions by email to communications@cleveland.edu instead of 

posting directly to social media. By sending the news via email first, you give us the opportunity to crack 

the social media message for the various social media channels, and you also give us the opportunity to 

leverage your suggestions in ways that help us to drive additional traffic to our web site. Which that 

reminds me too, if you choose to share on LinkedIn and click on the Twitter button, make sure that you 

have gotten the character count to 280 characters or less because Twitter has a limit to that, to just be 

aware of that.  

But let's see, basically again, we love photos. We love stories and when you're able to send it to us 

through that communications@cleveland.edu email address first, that gives us the opportunity to really 

time what we're doing. So, something that I did during this webinar that you don't want to do, is do not 

do post after post after post, one right after the other. It's serial posting. You want there to be time 

between when you put a message out there and when you share something else. Because otherwise, it's 

just like spamming people.  



So, to have shared one article and then shared another right after, that's not really best practices. Again, 

give yourself some time in between that. However, it is totally acceptable to like as much as you want 

and to comment as much as you feel appropriate within that professional space. And if you have any 

questions about this, please, you are always welcome to email us at communications@cleveland.edu, so 

that we can help you out with that. All right, we're just about to the end of this.  

We're going to end a little bit really, which is fine. And if you have any questions, this is a good time to 

ask them. But again, we need you online, your online interactions are really helping the University to 

gain online visibility. So, whether it's just taking the time today to update where you work, so that ties in 

with CUKC on LinkedIn, that's awesome. Updating your profile. You have the experiences and the 

stories, and the news, and the successes, and the teamwork to share. Then again, you sharing that helps 

us to further our connection with our Cleveland community, and that extends to everyone. That's all the 

way from people who haven't even joined our community yet, the prospective students, to the people 

who really helped be the foundation of our community, our current students, and our faculty, and our 

staff, and our alumni, and all those who support us with that, it's really pretty awesome. All right, so 

watch form, respond to the CUKC content in your LinkedIn news feed. And, you know, stop by and visit, 

if you will, the CUKC LinkedIn page from time to time to see what's new. 

Okay. All right, I'm going to check email here for questions. Okay. All right, we've got an email question. 

"What if I decide it's not a good business connection and I decide to disconnect with that person. Will he 

know?" 

That is a good question. Okay. So, when you remove a connection, they're not going to be notified. 

Though, do be aware that any recommendations or endorsements between you and that person are 

going to be removed and they won't be restored, even if the connection is re-established. Also, if you 

have connected with somebody, and it happens occasionally, you connect with somebody and 

something goes awry. If you disconnect from that person, then it's you who can re-initiate the 

connection if you want to.  

So only the LinkedIn member who breaks the connection can re-initiate the connection. But if you 

choose to unfollow a person, a company, a topic, LinkedIn is going to hide all the updates from that 

entity on your LinkedIn feed going forward. But, if you're really connected with that person in the first 

place, you were following them. So, not as big of a deal. And if you're connected to somebody that you 

know and you're like, oh yeah, I know her and I'd really like to follow her, her blogs and her published 

pieces on LinkedIn and then you're like, you know what? This really isn't for me. You can unfollow her, 

but still stay connected.  

All right, I'll watch for more questions and I do have another email I'm coming through. "Do I need to 

connect with my current boss and coworkers on LinkedIn?" Excellent question. The simple answer is, no, 

you only need to connect with the people you want to connect with on LinkedIn. And there are pros and 

cons to connecting with people professionally on LinkedIn. And really, what I would do, is I'd invite you 

to explore our topic and get several different opinions about it as you're making your choice. What I do 

suggest is connecting and following leaders that are relevant to your profession, whether those leaders 

be individuals or organizations. 

 



Okay, thanks Michael for writing in. "I want to help spread CUKC information like blogs, etc., but how 

often, how much is too much and could I send it via LinkedIn as a message to those in my contacts." 

Awesome question. In this realm, I would consider it more like Facebook than my Twitter, as far as the 

conversations that you're having. If you remember from our earlier webinars, Twitter is like passing 

somebody in the hall several times a day, just short little snippets shared here and there. Frequently, 

Facebook is more like having a water cooler conversation. And in a lot of ways, I would put that with 

LinkedIn as well too. So, about two to three maximum posts, or blogs, or updates — they go by updates 

on LinkedIn — would be plenty to share a day. I think, if you said each day I'm goanna go on LinkedIn. 

I'm just going to see what's happening in my industry and while I'm there, I'm going to pick one thing 

that CUKC has shared that I feel like is something that I'd like to share too, then that would be 

wonderful. Well, as far as it comes to liking things, like as much as you want. It doesn't notify people in 

the same way, but again, I would keep it to about one to three times. 

Thank you for asking. All right. And then... Let's see, I've got another question here. "Can I get LinkedIn 

to notify me when new CUKC info is posted." I believe the answer is yes. That would be in your 

notification section, and you actually can change your settings in there. So, if you remember earlier 

when we saw, when we were looking at LinkedIn online and we saw the little head and I got 

notifications up there next to it and then messaging and jobs and network and home, if you click on 

notifications, you can view the settings and then you can select what information that you would like to 

have. For me, I can see activities that involve me, responses to posts that I've commented on, responses 

to my comments. I can also look at some things as updates shared by your connections. I haven't really 

dug down deeply enough to see specifically which ones you can go in and update, but you can... You do 

have a lot of control, over that. 

Awesome. All right. I will show you our screen. I will take you back there. Hang on just a second. All 

right. Okay, it's loading for you right now. There we go. So up at the top of the screen, again, I'm going 

from right to left here. It's a little bit backwards, but you got me, then you've got notifications. So, here's 

where I can get notifications. And then I can change notification settings here and see a few different 

options there as far as what's going on in my network.  

If I want to see when people are having birthdays and so on and so forth, it's this one down below here, 

“Updates shared by your connections.” That would be one that you would want to have on so that if 

you're following CUKC, you could see that. Same with news articles published by your connections. That 

would be us as well there. So, those would be a few that you could look at. Cool. All right, I'm going to 

take you back here. All right, so… awesome. Okay. Well, thank you very much for being a part of this 

presentation today — appreciate your participation here with me. We will have this recorded and 

available on YouTube along with the previous webinars in this series. So, thank you so much again for 

being a part of it and enjoy the rest of your day. 


